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SYNOPSIS

This research investigates consumer use and adoption of various streaming video
platforms, including smart TVs, streaming media players, and gaming consoles, but
also mobile devices, PCs, and set-top boxes from pay-TV providers. It identifies top
use cases for these devices, comparing and contrasting their user bases and their
service subscriptions.

ANALYST INSIGHT

“The parties that control the platforms thus control the point of aggregation, from
user experience to personalization to content access to the ability to leverage
advertising and measurement data. With non-traditional players such as
Comcast and Amazon entering the market with smart TVs, the competition to
provide better, faster, higher-performing, super-aggregated, and more
intelligently personalized experiences will continue.”

— Paul Erickson, Senior Analyst, Parks Associates
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