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SYNOPSIS 

How do smart home products, systems, and related services factor into consumers’ 

decision making when selecting a new residence? This research quantifies 

consumer demand for smart products in their next residence. It examines the 

unique needs of consumers living in multifamily homes and examines the different 

use cases and drivers for smart home devices and systems among residents of 

multifamily dwellings and their business model preferences. It also explores how 

home ownership or renting impacts the smart home value proposition. 

ANALYST INSIGHT 

“Smart home device manufacturers and service providers continually seek new 

product distribution channels to drive market growth. They perceive the 

homebuilder channel as an attractive opportunity for smart home device 

manufacturers. Partnerships with companies in these channels potentially allow 

smart home brands to gain access to large customer bases, improve market 

awareness and increase product reach.” 

― Patrice Samuels, Senior Analyst, Parks Associates 
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• Home Preference with Smart Home 
Devices by Residence Segment (Q4/18) 

• Home Preference with Smart Home 
Devices or Home Improvement Features by 
Residence Area (Q4/18) 

• Reasons for Unwillingness to Pay for Home 
Improvement Features by Residence 
Segments (Q4/18) 

• Preference of a Move-in Ready House with 
Specified Features by Residence Segments 
(Q4/18) 

• High Likelihood of Purchasing Add-on 
Packages as Part of Mortgage Payment by 
Residence Segment (Q4/18) 

• Preferred Approach to Acquiring Smart 
Home Devices by Residence Segments 
(Q4/18) 

Smart Home Service Preferences 

• Preferred Platforms to Interact with Smart 
Home Devices by Residence Segments 
(Q4/18) 

• Most Appealing Methods for Smart Home 
Device Installation (Q4/18) 

• Most Appealing Technical Support Services 
for Smart Home Devices by Residence 
Type (Q4/18) 

Appendix 

 



  

 

My Next Home: Demand for 
Smart Homes and Smart 

Apartments 

SERVICE:  
SMART HOME 
PRODUCTS, 
DEVICES, AND 
SERVICES 
 

2Q 2019 
 

www.parksassociates.com  |  © Parks Associates  |  sales@parksassociates.com  |  972.490.1113  

ATTRIBUTES    

Parks Associates 

5080 Spectrum Drive 

Suite 1000W 

Addison TX 75001 

parksassociates.com 

sales@parksassociates.com 

PHONE 972.490.1113 

Toll free 800.727.5711 

FAX 972.490.1133 

Authored by Keshav Jaiswal, Yilan Jiang, Pooja Kamble, and Patrice Samuels 

Executive Editor: Jennifer Kent 

Published by Parks Associates 

© 2019 Parks Associates | Addison, Texas 75001 

All rights reserved. No part of this book may be reproduced, in any form or by any means, 

without permission in writing from the publisher. 

Printed in the United States of America. 

DISCLAIMER 

 

Parks Associates has made every reasonable effort to ensure that all information in this 

report is correct. We assume no responsibility for any inadvertent errors. 

 


