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SYNOPSIS 

Consumers perceive smart home product pricing to be expensive for the value 

provided, creating a persistent barrier to purchase. The mass market will be 

captured through better understanding of the more value-conscious consumer who 

requires a different marketing strategy than early adopters and affluent households 

for whom price is less of a barrier. This consumer study explores the price elasticity 

of the leading smart home device categories, what value added features or 

incentives can drive purchase, seasonal purchase patterns, and which channels 

value-conscious consumers prefer. 

ANALYST INSIGHT 

“A quarter of broadband households fall into the Careful Spenders category. 

These households consistently take advantage of opportunities to get good 

prices or good value. They are also the highest buyers of digital home products, 

including smart home devices.” 

― Tricia Parks, CEO, Parks Associates 
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