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Synopsis  Consumer Piracy Attitudes 
This study provides a 
comprehensive view of 
piracy threats and the 
evolution of antipiracy 
techniques.  
 
The report includes 
five-year forecasts of 
revenue loss in the US 
market for video service 
providers. 
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“Piracy is increasingly being seen as an ecosystem-level threat, global in scope, to be 
fought by orchestrating theft-recognition, antipiracy countermeasures, best-practices, 
and collaboration across industry, law enforcement and government,” said Steve 
Hawley, Contributing Analyst, Parks Associates. 
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