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Publish Date: 4Q 20 “Top US pay-TV providers are investigating alternative video revenue strategies.

Comcast and AT&T have both begun making a heavy push into the OTT video market
by promoting their new services, Peacock and HBO Max,” said Kristen Hanich, Senior
Analyst, Parks Associates.

Key Questions ‘

How has COVID-19 impacted secular pay-TV trends, including cord-cutting?
How are pay-TV providers slowing down or even reversing cord-cutting trends?
How can pay-TV providers capitalize on OTT video service popularity?

What is the impact of vertical integration and exclusive content on pay-TV
subscribership?

What is the future outlook for the pay-TV industry?

Bottom Line
Cord-Cutting among Consumers
Rising Cost of Content
Competition with vMVPDs and Others
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