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The evolution of video
services has changed
consumption patterns
as well as the dynamics
of content and service
piracy. Credential
sharing, app-based
sharing, and illegal live
streaming have
ushered in a new age
of digital pirates and
attitudes among
consumers regarding
fair use. This report
examines trends in
content piracy and
methods for stopping
these emerging piracy
methods. It also
provides a five-year
forecast for the impact
of piracy on the video
industry.

By Brandon Riney, Researcher, and Steve Hawley, Contributing Senior Analyst, Parks Associates
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“If just 10% of pay-TV subscribers discontinued pay-TV services in favor of video
delivered by pirates, the 2023 loss to operators could approach $6 billion. This is in
addition to service revenues lost through password sharing,” said Steve Hawley,
Contributing Senior Analyst, Parks Associates.
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