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Synopsis  Evolution to Paramount 
The OTT video services 
market continues to 
evolve, with high-profile 
offerings from large 
organizations and 
smaller-scale offerings 
from a variety of niche 
players. This industry 
report examines the top 
trends in the US video 
service markets and the 
forces that will affect 
the market over the 
next year. The report 
includes five-year 
forecasts of pay-TV and 
OTT subscriptions and 
revenues. 
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“Hybrid business models continue to gain traction. Service providers are experimenting 
with new pricing models, including a mix of ad-based and subscription-based offers with 
content as the core differentiator of the service,” said Eric Sorensen, Sr. Contributing 
Analyst, Parks Associates. 

 
Key Questions  

 What are the key industry trends and the market factors that are influencing them? 

Is service stacking the new cable TV bill? 

How are distribution models evolving, and what is the business impact? 

Is leveraging multiple business models the key to success in OTT streaming? 

What does the competitive landscape look like in the OTT service space? 
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Disclaimer 
Parks Associates has made every reasonable effort to ensure that all information in this 
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