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Publish Date: 2Q 22 “Hybrid business models continue to gain traction. Service providers are experimenting

with new pricing models, including a mix of ad-based and subscription-based offers with
content as the core differentiator of the service,” said Eric Sorensen, Sr. Contributing
Analyst, Parks Associates.

Key Questions

What are the key industry trends and the market factors that are influencing them?
Is service stacking the new cable TV bill?

How are distribution models evolving, and what is the business impact?

Is leveraging multiple business models the key to success in OTT streaming?

What does the competitive landscape look like in the OTT service space?
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