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Synopsis  Price Sensitivity to Mobile Broadband compared with Current Costs 
This report examines 
next-generation mobile 
broadband wireless 
solutions, including 
801.16e/WiBro, 
FLASH-OFDM, and 
cellular solutions. It 
analyzes potential 
market opportunities, 
examines the 
competitive equipment 
and service industry 
landscape, shares 
consumer perspectives 
on mobile broadband 
wireless solutions, and 
provides market-sizing 
information. 
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Current Internet cost (monthly) Premium willing to pay for mobile broadband

Source: Global Digital Living, a survey of more than 10,000 consumers in 13 countries
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Publish Date: Apr 07 “The road warrior market offers great ARPU potential but is limited in size,” 
said Yuanzhe (Michael) Cai, Director, Broadband & Gaming. “In order to 
expand beyond this segment, mobile carriers need to provide application-
centric rather than access-centric mobile broadband services and offer a 
variety of flexible business models that fit consumers’ usage patterns.” 
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The Bottom Line is a 
concise, executive-
level summary of the 
current state of the 
market, evolutionary 
path, and the 
implications for 
companies doing 
business in this space. 
 
A Parks Associates’ 
Resource Book 
contains a wealth of 
consumer survey data 
and company profiles—
a must-have reference 
for product/market 
planning. 
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