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SYNOPSIS   

 

360 View: Mobility and the 
App Economy provides a 
comprehensive analysis of 
the market for mobile data 
services.  It features an 
overview of the mobile 
phone market including 
trends in smartphone and 
tablet adoption, device OS, 
and ARPUs and explores 
the current mobile data 
plans used by subscribers 
as well as their ideal mobile 
data plan.  The desired 
mobile data limit, number 
and types of devices, and 
number of people using the 
plan are all specifically 
assessed. It also analyzes 
app usage on 
smartphones, including 
time spend by app genre 
and app expenditures, and 
assesses the emerging 
smart watch product 
category. 

 

ANALYST INSIGHT   

 

“Consumers are showing strong demand for unsubsidized handsets, and their choice of handset is having a notable impact on their 
mobile data use. Those using iPhones have more robust usage and higher ARPUs.  This presents both opportunities and 
challenges for operators, handset makers, and OS providers to work together to further encourage and monetize mobile data use.” 

―  John Barrett, Director, Consumer Analytics, Parks Associates 
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