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SYNOPSIS   

 

360 View: Entertainment 
Services in U.S. Broadband 
Households provides a 
comprehensive analysis of 
video consumption and the 
market for pay-TV and 
over-the-top subscription 
services. It investigates the 
latest trends in cord cutting 
and cord-shaving, including 
displacement of premium 
channels by over-the-top 
alternatives. It assesses 
consumer awareness and 
use of TV Everywhere 
services and the role of 
bundles in churn, with 
attention to differences 
between younger and older 
consumers in terms of 
video consumption. It also 
presents a market 
segmentation that identifies 
which consumers are most 
likely to abandon pay-TV 
services in favor of over-
the-top alternatives. 

 

ANALYST INSIGHT   

“Consumer consumption patterns for video continue to evolve in surprising ways.  Computer-based consumption, for example, is 
beginning to decline thanks to widespread availability of online content on TV sets.  The home video market is clearly undergoing a 
transformation.” 

― John Barrett, Director, Consumer Analytics, Parks Associates 
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