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SYNOPSIS

360 View: CE Adoption
and Trends analyzes the
market for consumer
electronics devices with an
emphasis on devices
capable of connecting to
the Internet to access
online content (smart TVs,
streaming media devices,
etc.). It offers an overview
of CE market trends and an
assessment of the flat-
panel TV market in
particular along with a
deep-dive analysis of “Big
CE Spenders”—a market
segment that accounts for a
disproportionate amount of
all CE expenditure. It also
investigates the market for
connected CE devices
including a comparison of
content usage and
spending patterns across
devices. Particular
attention is given to the
Google Chromecast device.
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Households with Internet-Connected CE (2010-2014)

(U.S. broadband households with a smart TV, Blu-ray player, game console, connected STB and/or a digital
media receiver that is/are connected to the Internet)
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* First year that included Google Chromecast

“The market for streaming media devices is heating up thanks to new offerings from Google and Amazon. What remains to be seen
is what role these devices will play with respect to flat-panel TVs—whether they will fade from the market or establish a more

enduring presence.”

— John Barrett, Director, Consumer Analytics, Parks Associates
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