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By Jennifer Kent, Research Analyst, Parks Associates 

 

Synopsis 

Primary Data Digests: Consumer 
Apps highlight consumer research 
data that identify trends, use cases, 
different monetization models, and 
app user segments. 

Parks Associates’ App Ecosystem 
Research Service focuses on 
apps across mobile and digital 
home CE platforms, analyzing the 
impact of cross-platform app 
development and distribution over a 
variety of business areas. 
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Primary Data Digest Highlights 

 Primary Data Digest: Consumer Apps 1H12 Highlights 
 

Mobile Platform Snapshot 

 Mobile Platform Snapshot: Highlights 
 Smartphone and Tablet Adoption (2009 - 2012) 
 Smartphone Operating System (2009-2012) 
 Preferred OS for Next Smartphone, by Current OS (Q3/12) 
 Mobile Data Quotas, by Plan Type (Q3/12) 
 Mobile Data Consumption Habits, by Plan Type (Q3/12) 
 

App Usage on Smartphone 

 App Usage on Smartphones: Highlights 
 Mobile App Use, 2011-2012  
 Mobile App Usage by Smartphone OS (Q3/12) 
 Smartphone App Downloads, by Mobile Plan Type (Q3/12) 
 Smartphone App Mix: Free vs. Paid (Q3/12) 

Contents 

Analyst Insights  

“Rising smartphone and tablet 
adoption among U.S. broadband 
households has set the 
foundation for a growing 
application ecosystem.” 

 

― Jennifer Kent, Research 
Analyst, Parks Associates 
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 Free vs. Paid Apps, by Smartphone OS (Q3/12) 
 % of OS Users Downloading an App in Last 30 Days  
 Mobile App Spending, by OS (Q3/12) 
 Mobile App Spending, by Age (Q3/12) 
 Top Social & Entertainment Apps on Smartphones (Q3/12) 
 Utility & Productivity App Use on Smartphones (Q3/12) 
 Mobile App Use by Category 
 App Download Type by Smartphone OS (Q3/12) 
 Satisfaction with Mobile Apps, by OS (Q3/12) 
 Smartphone App Discovery (Q3/12) 
 Smartphone App Discovery, by OS (Q3/12) 
 Smartphone App Discovery, by Age (Q3/12) 
 In-App Purchases on Smartphones (Q3/12) 
 Smartphone In-App Purchase Spending  (Q3/12) 

 

Tablet Adoption and App Use 

 App Usage on Tablets: Highlights 
 Tablet Brand, by Smartphone OS 
 Tablet Brands (Q3/12) 
 Tablet App Downloads and Usage  
 Tablet App Downloads: iPad vs. Others (Q3/12) 
 Percentage of Free Apps Used on Tablets (Q3/12) 
 Amount of Money Spent on Tablet Apps (Q3/12) 
 Social & Entertainment App Usage on Tablets (Q3/12)  
 Utility & Productivity App Usage on Tablets (Q3/12)  
 App Functions for Tablets vs. Smartphones (Q3/12) 

 Total In-App Purchases on Tablets (Q3/12) 
 Tablet App Revenue Generators (Q3/12) 
 Money Spent on In-App Purchases For Tablets Over the 

Last 30 Days (Q3/12) 
 

Beyond Mobile: Connected CE and Cross 
Platform Apps 

 Connected CE and Cross-Platform App Highlights: 
 Device Adoption (Q3/11) 
 Consumer Electronics Connectivity Growth (Q3/12) 
 Adoption of Connected CE Platforms (Q3/12) 
 Smart TV App Usage (Q3/12) 
 Game Console App Usage (Q3/12) 
 Top App Functions, by Platform (Q3/12) 
 App Use by Platform (Q3/12)  
 Tablet as a TV Companion (Q3/12) 
 Tablet-Based TV Companion Activities, by Gender 

(Q3/12) 
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Contact 

Parks Associates  
15950 N. Dallas Pkwy, Suite 575  
Dallas TX 75248  

TOLL FREE 800.727.5711  
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