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Detect the presence of strangers near the home

Send alerts when an object has been moved or removed Yilan Jiang, Director
from view

Detect the presence of a vehicle in the driveway or
parked in front of the home

Identify security/safety-related sounds such as glass
breaking, fire alarm, etc.

Detect animals to distinguish them from people and Keshav Jaiswal,
reduce false alerts Consumer Insights
Analyst Il

Identify types of objects such as packages, plants,
newspaper, etc.

Identify known persons to distinguish from strangers
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© Parks Associates .
“ Xiaofan Tan, Consumer

Smart Product Market Assessments provide a comprehensive and deep analysis Insights Analyst |
of a single smart product market. Parks Associates analysts identify key market
drivers and barriers and assesses market growth via topline market forecasts. This
research includes consumer data for each product, including trending data across
years and deep dive questions on product usage, pain points, and preferences.

Industry Analyst

Smart Video Doorbells Market Assessment addresses the following major

guestions. Dina Abdelrazik,
Contributing Analyst

1) How big is the smart video doorbell market in the U.S. currently and what is
the market’s projected growth over the next 5 years?

2) What is driving market growth? What barriers exist to growth?

3) Who are the key players and what does the smart video doorbell landscape
look like?

4) What features and factors influence consumers’ purchasing decisions?
5) What are the key elements impacting the user experience?
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Market Awareness, Perception and
Adoption

» Smart Home Device Ownership

» Smart Video Doorbell Adoption

* Top 5 Smart Home Device Adoption

» Smart Video Doorbell: Familiarity,
Perceived Value, and Affordability

* Net Promoter Scores: Smart Home Devices

* Smart Video Doorbell Owners or Intenders
by Demographics

* Smart Video Doorbell Owners or Intenders
by Housing Factors

Purchases

* Smart Video Doorbell: Device Purchases

* Smart Video Doorbell: Channel Purchase
Location (2016 - 2019)

» Smart Video Doorbell: Average Selling
Price

Buyer Journey

* Smart Video Doorbell: Replacement Cycle

* Benefits Influencing Smart Video Doorbell
Purchases

* Triggers for Purchasing a Smart Video
Doorbell

* Purchase Process of Smart Video Doorbell

« Actions Taken Prior Purchase a Smart
Video Doorbell

» Purchase Timeline for Smart Video
Doorbell

« Attitudes on Smart Video Doorbell
Purchase

Purchase Intention

« Smart Video Doorbell: Purchase Intention

* Smart Video Doorbell: Preferred Purchase
Channels

* Smart Home Device Purchase Inhibitors
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* Smart Home Device Purchase Incentives * Preferred Pricing Model for Al Capabilities
* Purchase Price Threshold for Smart Home Appendix
Devices

Device Installation and Technical Support

* Smart Security & Safety Devices: Self-
Installation (2018 - 2019)

» Device Setup Method

* Smart Home Devices: Difficulty with Setup
by Device

» Future Setup Preference for Smart Video
Doorbell

* Smart Home Devices: Technical Problems
Experienced

* Smart Video Doorbell: Technical Problems
Experienced

* Resolution of Technical Problems by
Device

User Experience

¢ Smart Video Doorbell: Control Method

* Smart Video Doorbell: Area/Person
Monitored

* Smart Video Doorbell Usage Change Due
to COVID-19

* Video Doorbell Owners: COVID-19 Impact
on Interest in Smart Home Solutions’
Benefits

* Smart Video Doorbell: Method of Video
Storage

* Smart Video Doorbell: Access to Free
Video Storage

* Smart Video Doorbell: Monthly Fee for
Video Storage

* Smart Video Doorbell: Must Have Features

* Smart Video Doorbell: Preferred Type of
Recording

» Smart Video Doorbell: Importance of Al
Capabilities
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Parks Associates has made every reasonable effort to ensure that all information in this
report is correct. We assume no responsibility for any inadvertent errors.
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